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Over the following pages, you will discover 

a brief description about our process 

and scope, along with a visual summary 

of five recent projects that demonstrate 

our holistic approach in various iterations. 

All projects began with collaborative 

discussions and strategy workshops, 

deciphering the best path forward for the 

brief-at-hand, and in-turn, informing all 

creative decisions made. The final two,  

we can’t help but share as ‘coming soon’…

Over the past three decades, Harrison’s 

reputation has been recognised for our 

capabilities, strengths and delivery of 

interior design and architectural concepts. 

However, it is our full-breadth of services  

— inclusive of strategy, branding and 

graphics — we believe is essential to 

delivering a comprehensive brand,  across 

all print and digital touchpoints, as well as 

their physical spaces and product offering.

Branding is far more than ‘a good logo’.  

It is about the emotions behind what your 

audience feels, sees and tastes when  

they interact with you at any point in their 

journey. Your brand is the image behind  

what your business believes in and 

endeavours to accomplish — these values 

define your personality. A brand requires 

broader thinking that we are here to help  

you discover. 
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*  Ser vices denoted in grey  are Interior  

Design and Architecture focussed.

Vision

We work with your brand’s personality, 

translating the strategy and ideas across 

all kinds of touchpoints. We create a brand 

identity that not only looks good yet full  

of meaning. One that works across various 

contexts captivating your audience and in 

turn elevates your business.

 ▪ Brand identity

 ▪ Brand overhaul

 ▪ Tone-of-voice

 ▪ Art direction

 ▪ Print & digital collateral

 ▪ Interior concept creation

 ▪ Architectural concept creation

 ▪ 3D visualisation

Discovery

We research, discover and establish innovative 

and engaging brand propositions; whether 

it is a new concept or the repositioning of 

an existing offer. Our comprehensive brand 

development experience married with in-

depth knowledge of the hospitality and leisure 

sectors, ensures projects are well-defined  

and commercially relevant.

 ▪ Trend & market analysis

 ▪ Purpose & positioning

 ▪ Site investigation

 ▪ Due diligence

Delivery

We design and deliver physical spaces  

and experiences that bring your brand 

to life — they carry emotion, values, and 

aesthetic qualities that create a powerful 

and flexible ‘brand-world’ — architecture, 

materials and lighting are all narrative tools 

for brands.

 ▪ Brand interpretation

 ▪ Signage & wayfinding

 ▪ Interior design

 ▪ Architecture

 ▪ Production management

 ▪ Construction documentation

Definition

We immerse ourselves in your business, 

brand, and culture to get tangible, and 

transformational insights that create 

a foundation to build upon. During the 

strategy workshop, we will work with you 

towards defining a brand strategy, point- 

of-view and narrative that is unique to you.

 ▪ Strategy workshop

 ▪ Global positioning

 ▪ Brand narrative

 ▪ Naming

 ▪ Establish creative brief

 ▪ Spatial assessments

 ▪ Project management
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 Project Th e Ang e l H ote l
 Location S u f fo l k ,  U K 
 Client G o u g h H ote l s

 Sectors B a r s 

  R e st a u ra nts 

  H ote l s

 Services S trate g y wo rks h o p 

  B ra n d n a r rati ve 

  B ra n d i d e ntit y 

  P ri nt  & d i g it a l  c o l l ate ra l 

  A r t  d i re cti o n 

  S i g n ag e & way fi n d i n g 

  I nte ri o r d e s i g n

 01 C o m p re h e n s i ve ‘ b ra n d  

  g u i d e l i n e s’  we re c re ate d  

  to s u p p o r t  th e c o n s i ste nt  

  a p p l i c ati o n of  th e i d e ntit y. 

 02 A c l a s s i c ‘st ati o n a r y s u ite’.

 03 D et a i l s  fro m th e n a rrati ve 

  stre n g th e n th e i d e ntit y.

 04 U n ifo r m s i n c l u d e s u btl e  

  b ra n d e d d et a i l i n g ,  s u c h a s  

  b ro o c h e s a n d e m b ro i d e r y.

 05 A b e s p o ke p o rc e l a i n  

  fe ath e re d c h a n d e l i e r  i s  th e  

  fo c a l  p o i nt  of  th e n ew l y  

  d e s i g n e d re st a u ra nt .

 06 D et a i l  of  t a b l e -to u c h p o i nt ,  

  w ith g o l d -fo i l i n g a n d a  

  u n i q u e tex tu re d p a p e r.
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 Project Oyste rc atc h e r
 Location Po lze ath ,  U K
 Client S t  Au ste l l  B rewe r y

 Sectors B a r s 

  R e st a u ra nts

 Services B ra n d  n a r rati ve 

  B ra n d i d e ntit y 

  A r t  D i re cti o n 

  S i g n ag e & way fi n d i n g 

  I nte ri o r d e s i g n 

  A rc h ite ctu re

 01 I n it i a l  re s e a rc h reve a l e d a n  

  ove r s aturation of i l lu strative  

  Oystercatcher bird for logos .

 02 Fi n a l  l o g o ;  i nte rp rete d h e re  

  in a ‘graphic’ form with bold,  

  b l o c k c o l o u r s .

 03 I d e ntit y,  u s e d h e re o n th e  

  p ri nte d m e n u s ,  w ith a c o l o u r  

  p a l et te th at s its we l l  w ith i n  

  th e i nte ri o r d e s i g n .

 04 E xa m p l e of  a n ex te ri o r s i g n  

  u ti l i s i n g th e l o g o i n its  m o st  

  s i m p l i sti c fo r m .

 05 I nte ri o r a n d ex te ri o r s p ac e s  

  a re f i l l e d w ith m u ra l s th at  

  ex p l o re th e n a rrati ve  

  fur ther; painted by Ar tScene.

01

02

0 3

0 4

0 5



09Strategy, Branding & Graphics

 Project YHA Lo n d o n St Pa n c ra s
 Location Lo n d o n & B ro a d H ave n ,  U K
 Client Y H A En g l a n d & Wa l e s

 Sectors H ote l s  

  Le i s u re & Ente r t a i n m e nt 

  R e st a u ra nts

 Services S trate g y wo r ks h o p 

  B ra n d n a r rati ve 

P ri nt  c o l l ate ra l 

  A r t  d i re cti o n 

  S i g n ag e & way fi n d i n g 

  I nte ri o r D e s i g n 

  

 01  C e l e b rati n g l o c a l  

 at tracti o n s ,  b eyo n d th e   

 ‘g u i d e b o o k ’,  fo r  e ac h Y H A  

 l o c ati o n ;  m u ra l  i l l u strate d  

 by Zo ë Powe r.

 02 T h e we l c o m e - s h e et wa s re - 

  d e s i g n e d  to p rov i d e g u e sts  

  w ith m o re th a n j u st  ‘ h o ste l   

  i nfo r m ati o n’,  i n c l u d i n g a  

  b e s p o ke m a p a n d l i sti n g s  

  fro m th e n e i g h b o u rh o o d ,  

  w ith s p ac e to m a ke n ote s .

01

02
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Our ‘spirit shelf ’ takes  
pride-of-place at  

the centre of our bar,  
championing the  

very best of Scottish  
distilleries, including  
whisky from Speyside,  

gin from Caithness  
& vodka from Glasgow

 Project Fl ute s & Ta il s
 Location Ed i n b u rg h A i rp o r t ,  U K
 Client T h e R e st a u ra nt G ro u p

 Sectors B a r s 

  R e st a u ra nts 

  Trave l  H u b s

 Services B ra n d n a r rati ve 

  B ra n d i d e ntit y 

  P ri nt  & d i g it a l  c o l l ate ra l 

  S i g n ag e 

  I nte ri o r D e s i g n

 01 C o a ste r s d e m o n strate  

  th e i d e ntit y ’s f l ex i b i l i t y,  i n  

  th i s i n st a n c e e m p h a s i s i n g  

  th e a m p e r s a n d a n d p at te rn .

 02 C o l o u r p a l et te d e ri ve d  

  fro m i m ag e r y re l ati n g to  

  th e n a rrati ve a n d of fe ri n g .

 03 G ra p h i c e l e m e nts i n s p i re d  

  by ex i sti n g i nte ri o r d et a i l s ,  

  s u c h a s th e re e d e d g l a s s ,  

  a n d p ri m a r y ‘ te a l ’  c o l o u r i s  

  refe re n c e d to it ’s  i c o n i c b a r.

 04 C l a s s i c s i l ve r m e n u c ove r s .

 05 Narrative -led POS examples  

  th at s h a re d et a i l s  of  th e  

  c o n c e pt ’s p ro d u cts . 
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 Project Pateo, Ra m ad a En co re
 Location —
 Client W y n d h a m H ote l  G ro u p

 Sectors B a r 

  R e st a u ra nt 

  H ote l s

 Services B ra n d n a r rati ve 

  B ra n d i d e ntit y 

  N a m i n g 

  P ri nt  c o l l ate ra l 

  A r t  d i re cti o n 

  S i g n ag e & way fi n d i n g 

  I nte ri o r d e s i g n

 01 The ‘T’ represents a canopy,  

  pergola  or a table  which  

  are often found on a Patio;  

  the Pateo concept  is based  

  around a space to rela x,  

  refresh and connect. 

 02 Bright colours , patterns and  

  typography are key features  

  of the brand and space.

 03 A n i l l u strati o n of  th e  

  c o r ri d o r ’s way fi n d i n g .

 04 T h e way fi n d i n g syste m a n d  

  fo r m ati o n i s  d e ri ve d fro m  

  th e c l a s s i c p ati o t i l e a n d th e  

  te s s e l l ate d p at te r n .
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C O M I N G  S O O N

 Project 1815 U n io n Ba r
 Location C a m b ri d g e ,  U K
 Client C a m b ri d g e U n i o n S o c i et y

 Sectors B a rs 

  R e sta u ra nts   

 Project Th e Wave rley I n n
 Location S u rrey,  U K
 Client R a re b re e d D i n i n g

 Sectors B a rs 

  R e sta u ra nts   



L E T ’ S  W O R K  T O G E T H E R 

If you are interested in working together 

or want more information, please send a 

message or give us a call:

Richard Samarasinghe 

richard@harrison.hn 

+44(0)7 79 987 1819

LONDON, UK

39 Margaret Street 

London W1G 0J Q

+4 4(0)207 04 6 6 5 56

BIRMINGHAM, UK

15 Coleshill Street 

Sutton Coldfield B72 1SD

+4 4(0)12 1 32 1 30 30 

DALL AS, USA

14990 Landmark Boulevard 

Suite 265  

Dallas TX75254

+1972 807 9257

harrison.hn

mailto:richard%40harrison.hn?subject=
https://www.harrison.hn/

